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Overview

[image: ]	Cases in Online Interview Research is a selective collection of case studies and critiques. Ten researchers were each invited to create a case study of the online research dimension of their research in a consistent format that encourages cross-case comparisons. Data for these studies were collected through interviews in social media spaces, through videoconferencing and in online meeting spaces, and in virtual worlds. Their cases offer the opportunity to scrutinize the inner workings of research design and conduct, illuminating  the steps, decisions, joys, frustrations and discoveries of scholarly e-research interviews. The book is organized to promote dialogue about online interview research, and to provide guidelines for those who design—or review—studies using this emergent method.
 (
Companion books offer the what, how-to and why of online interview research.
Online Interviews
 in Real Time
 
offers the theoretical 
foundations 
and practical 
steps 
researchers need to use visually-rich multi-media communications for scholarly interviews. 
Cases in Online Interview Research
 offers examples of studies that used online interview data, with an analytic Framework and analyses of each case.
)	Each case is followed by two commentaries from a peer contributor and from the editor. Critiques offer a sense of dialogue within the book, a dialogue readers can continue in the classroom, in assignments, or in discussions of the interplay of emerging technologies and emergent research. The editor's analyses of each case, and the metasynthesis of all cases in the final chapter, are based on her original E-Interview Research Framework. 
	The E-Interview Research Framework is the basis for analyzing a study's research design, ethical issues and approach for using communications technologies to collect data with interviews and related observations.  The framework includes eight inter-related categories with key questions.
	The international group of researchers represents diverse disciplines, including business, education, psychology, climate science, communications, museum studies and health. They use varied qualitative methodologies including case study, grounded theory, action research, and phenomenology.
The Cases
· [bookmark: _Toc180582370]Blog Like An Egyptian by Sally Bishai, Keiser University, USA
· Stranger in a Strange Land: Online Interviews Within the Social Networking Space by Allison Deegan, California State College, Long Beach, USA
· Interviewing in Virtual Worlds: An Application of Best Practices by Jonathan Cabiria, Walden University, USA
· Beneficial Interview Effects in Virtual Worlds by Ann Randall, University of Idaho
· Learning to Work Inworld by Taryn Stanko, Lunquist School of Business, University of Oregon and Jonathan Richter, Center for Learning in Virtual Environments, University of Oregon, USA 
· Guides and Visitors: Capturing Stories in Virtual World and Interactive Web Experiences by  Patricia Wall, Jonas Karlsson, Zahra Langford, Tong Sun, Wei Peng (Xerox Research Center Webster, Webster, NY) and Eric Bier (Palo Alto Research Center, Palo Alto, CA), Christian Overland, Lisa Korzetz, Mike Butman and Suzanne Fischer (The Henry Ford Museum). 
· Putting the Action into Online Research: Transitioning from F2F to Online Instruction  
by Wendy L. Kraglund-Gauthier, St. Francis Xavier University, Nova Scotia, Canada  
· Integrated Interdisciplinary Online Interviews in Science and Health by Lynn Wilson, Ph.D., Sea Trust and Kaplan University, Olympia Washington
· [bookmark: _Toc180582433]Implementing Technology in Blended Learning Courses by Nellie Deutsch, Integrating Technology for Active Lifelong Learning, Toronto, Canada, University of Phoenix, USA 
· Online Asynchronous and Face-To-Face Interviewing: Comparing Methods for Exploring Women’s Experiences of Breastfeeding Long-Term by Sally Dowling, University of the West of England, UK
· Building the Bike While Riding It: Creating E-Interview Methods while Conducting Research A Meta-Synthesis of the Cases by Janet Salmons

Target Audience
· Independent scholars and experienced or student researchers
· Faculty who teach research methods or courses with a strong research component
· Scholars and students interested in Internet studies or digital humanities
· Dissertation chairs or committee members, thesis advisers
· Institutional Review Board or ethics board members
· Instructional designers or instructional technologists

Short Blurbs and Tweets

Cases in Online Interview Research is a selective collection of case studies and critiques that explore online interview methods for research in diverse disciplines. Data for these studies were collected through interviews in social media spaces, through videoconferencing and in online meeting spaces, and in virtual worlds. Their cases offer the opportunity to scrutinize the inner workings of research design and conduct, illuminating  the steps, decisions, joys, frustrations and discoveries of scholarly e-research interviews. The book is organized to promote dialogue about online interview research, and to provide guidelines for those who design—or review—studies using this emergent method. Each case is followed by two commentaries from a peer contributor and from the editor. The editor's analyses of each case, and the metasynthesis of all cases in the final chapter, are based on her original E-Interview Research Framework.

Researchers as well as faculty, dissertation chairs and thesis advisors, institutional and ethics review boards are finding they must now consider the implications of e-research designs and practices in an era characterized by ever-increasing reliance of online communications. Nowhere is this more critical than in qualitative interview research, which entails credible, ethical, rich communication between researcher and participant. Cases in Online Interview Research and the companion book Online Interviews in Real Time offer guidance, examples and food for thought about making use of all the potential of today's communications technology for online research interviews.

Cases in Online Interview Research helps researchers  learn to design & conduct e-interviews http://bit.ly/e-interview

Bridge distances, reach participants with e-interviews. Learn how: http://bit.ly/e-interview

Compare interviews from social media, 2nd Life and videoconferencing http://bit.ly/e-interview



Reviews
	Online Interviews in Real Time
	Cases in Online Interview Research

	“This is a very timely addition to the set of essential methodological texts that every qualitative researcher should have in their professional library. It covers an area where there as been little writing to date, it does so in a very read-friendly way, and it is comprehensive enough for even the novice reader, while still including the more senior researcher.” 
—Karen L. Tonso, Wayne State University

“I would highly recommend any student contemplating a research project involving real time interviews to purchase the text for its excellent overview of relevant research to guide and support the choice of this methodology…”
—Jill Sperandio, Lehigh University

“Clarity of presentation, depth of coverage, excellent tables and figures….This book is informative and a pleasure to read. It has inspired me and I am excited about the prospect of teaching a course on online interviewing.”
—Kim H. Knight, Roger Williams University

“I think the fact that the author has conducted online interviews, and selects and represents examples of research that use online interviews for discussion is a strength of the book. The author’s knowledge of technical information concerning how to use the tools of ICT is also an asset …”
—Kathryn Roulston, The University of Georgia

“As a Ph.D. candidate in Educational Technology, my research on blended online learning design and the virtual classroom will benefit from conducting online interviews in their “natural setting” through synchronous technology. Doctor Salmon provides sound and timely methodological advice throughout the book both from a theoretical or a practical perspective and I highly recommend it.”
—Annie St-Jacques, Ph.D. Candidate, Laval University, Quebec; Researcher-in-Residence, Dalhousie University, Halifax 


	"This is foundational and state-of-the-art for online interviewing methods and technologies. I am overwhelmingly impressed by the organization of this text. By including 10 actual studies, we not only learn about the design and organization of the research questions which animate the beginnings of the research project, but we learn what really happened, the problems and difficulties actually encountered (these are inevitable in all research), and how these were handled. The editor provides a common schematic diagram for each chapter. This is really an innovative, ground-breaking organizational format for qualitative methods."
— John M. Johnson, Arizona State University

"I haven’t seen any other attempts to present this kind of approach. The case studies are interesting, but it is the editor’s commentary and theoretic schema that I find the most useful. I especially like the discussion about the IRB issues."
—Judith Sylvester, Louisiana State University

"The editor has made meticulous efforts to place the various chapters within a useful grid of interpretation, and this will aid readers’ understanding and use of the material. It is a very up to date presentation of new technologies that will become increasingly important in all aspects of social research."
—S.E. Bennett, Carleton University

"The breadth of disciplines and technologies included are key strengths of this book. The editor has done a great job of including cases that represent the full range of e-interviewing sites, and the cases highlight the many issues that arise when using new technologies to conduct qualitative research. In addition, the book is also strong in showcasing how qualitative interviewing is used in conjunction with a variety of other methods. The commentary from the editor at the end of each case with the research map is very helpful for comparing across cases."
—Kris M. Markman, University of Memphis

"First, pick up this book. Second, don’t put it down. These case studies provide a wealth of lived experience about the process of doing research in online contexts. Ostensibly focused on online interviewing, the cases reveal much more than a simple set of techniques or strategies and move far beyond interviewing."
—Annette N. Markham, Aarhus University


Related Resources
 Sage "Study Sites" contain sample syllabi using one or both books, assignment ideas and discussion themes, research design materials based on the E-Interview Research Framework and additional resources. The Study Site for Online Interviews in Real Time is available now; the site for Cases in Online Interview Research will be live soon. 
Webinars and online events about the book and its topics will be announced, and recorded events available for download, at www.vision2lead.com.  Social media: einterview on Twitter, Online Interviews on Facebook and Google+.  
Join Janet Salmons and contributing researchers for a free 2-week Professional Reading seminar , with synchronous and asynchronous discussions on SCoPE in February 2012. See: http://scope.bccampus.ca/mod/forum/view.php?id=8771
Editor Bio
[image: ]Janet Salmons has served on the graduate faculty of the Capella University School of Business and Technology since 1999. She is a scholar-practitioner and consultant through her company, Vision2Lead, Inc.. Dr. Salmons is a frequent presenter for face-to-face, online and virtual world seminars and conferences. In addition to Cases in Online Interview Research (2012) and Online Interviews in Real Time (2010) from Sage Publications,  she edited the Handbook of Research on Electronic Collaboration and Organizational Synergy with Lynn Wilson (2009) and other articles and chapters. She connects to students and colleagues from her home office in Boulder, Colorado.
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