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 (
This is foundational and state-of-the-art for online interviewing methods and technologies. I am overwhelmingly impressed by the organization of this text. By including 10 actual studies, we not only learn about the design and organization of the research questions which animate the beginnings of the research project, but we learn what really happened, the problems and difficulties actually encountered (these are inevitable in all research), and how these were handled. The editor provides a common schematic diagram for each chapter. This is really an innovative, ground-breaking organizational format for qualitative methods."
— 
John M. Johnson
, 
Arizona State University
"I haven’t seen any other attempts to present this kind of approach. The case studies are interesting, but it is the editor’s commentary and theoretic schema that I find the most useful. I especially like the discussion about the IRB issues."
—
Judith Sylvester
, 
Louisiana State University
"The breadth of disciplines and technologies included are key strengths of this book. The editor has done a great job of including cases that represent the full range of e-interviewing sites, and the cases highlight the many issues that arise when using new technologies to conduct qualitative research. In addition, the book is also strong in showcasing how qualitative interviewing is used in conjunction with a variety of other methods. The commentary from the editor at the end of each case with the research map is very helpful for comparing across cases."
—
Kris M. 
Markman
, University of Memphis
"First, pick up this book. Second, don’t put it down. These case studies provide a wealth of lived experience about the process of doing research in online contexts. Ostensibly focused on online interviewing, the cases reveal much more than a simple set of techniques or strategies and move far beyond interviewing."
—
Annette N. Markham
, 
Aarhus University
)Available from Sage Publications, soon in Kindle and CourseSmart e-books.
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[image: Framework]The Internet is transforming higher education—one established bastion at a time. With the advent of e-learning students anywhere can access classes and interact with professors and peers. Now the Internet is transforming research—and similarly re-shaping the universe of scholarship. With the advent of rich synchronous online communications researchers can interview participants from across the globe to create the knowledge we need to understand our changing world. 

Cases in Online Interview Research offers examples from across disciplines and across the globe with interviews using text-based, videoconference, meeting space or 3D immersive technologies.  The cases offer the opportunity to scrutinize the inner workings of research design and conduct, illuminating the steps, decisions, joys, frustrations and discoveries of scholarly 
e-research interviews. An analytic E-Interview Framework helps to explain each study's research design, ethical issues and approach for using communications technologies to collect data with interviews and related observations.  

The book is organized to promote dialogue about online interview research, and to provide guidelines for those who design—or review—studies using this emergent method. Experienced or novice researchers can benefit from the examples offered by this collection of cases and commentaries. 
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